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It is important to know how brands develop. A brand 
starts with an idea or image of a specific product or 
service that consumers connect with. Identifying the 
name, logo, slogan, or design of the company who 
owns the idea or image is just a small part of the 
brand “lifeline”. Branding is when that idea or image is 
marketed in such a way that it is recognizable by more 
and more people. It needs to be identified/stand out 
for it’s certain service or product amongst many other 
companies offering the same service or product. 

These are some of the core reasons for developing and 
following a brand guideline: 

• Consistent messages build brand recognition

• To represent the sheriffs profession with excellence, 
coherence and clarity.

• Communicate an unified message

• To bind all sheriffs offices into one clear entity

• To develop and maintain credibility, visibility, 
identification.

What is the purpose of the guidelines 
within this manual?

Brand guidelines are there to protect the strength of the 
SABFS and sheriffs brand.

Brand guidelines help achieve this by explaining how to 
use the elements of the brand. Corporate identity and 
the brand name are part of this. This brand guidelines 
provides a comprehensive manual for sheriffs when 
applying the shriffs brand and its components within and 
in their work.

“Its rigorous and consistent 
application ensures the 
integrity, meaning and 
credibility of the brand”.

Brand guidelines
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The complete brand guide will be supplied on CD or on the Board’s website (www.sheriffs.org.za) as open files. 
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The SABFS Logo

This logo portrays the human element that 
is dynamic and powerful.  The use of the 
primary colours in this order convey the 
undeniable message of enthusiasm and 
constant motion.  The flowing lines of the 
human’s arms also forms an S – the first 
letter of the word Sheriffs.  The S becomes 
the rainbow nation working together in 
harmony, while the yellow circle is the 
center, the sheriffs that shines with dignity 
and pride.

Please take note of the logo application 
guidelines as laid out in this manual. 
Specifications must be taken into 
consideration when applying the logo  
within the sheriffs office branding. 
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Unit of measure

The construction of all sheriffs visual identity 
elements in this brand guideline is based on 
this unit of measure. 

The height of ‘South African Board for’ 
determines the unit of measure (x) as 
illustrated on the right. 

In order for the logo and brand identity 
to maintain its visual integrity, the unit of 
measure must always be considered when 
designing or applying the sheriffs brand. 
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Logo structure

The logo consists of three elements:

1. The Name

2. The Icon

3. The Slogan

The logo should always make use of these 
2 elements at all times and should not be 
separated. THE ICON
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Logo sizes

A minimum logo size needs to be used as 
a guideline. Logo size refers to the width of 
our logo as indicated. 

* NOTE: The smallest the logo can be applied is 35mm   
 (width) if used on formats smaller than A4. 

A guide to proportionally adjusting the logo 
is the yellow circle element. Ensure that the 
circle is always perfectly round and never 
elongated.

Clear space staging

To make sure the SABFS logo is prominent 
at all times, the logo must be surrounded by 
an area of clear space that remains free of 
other components such as type, images or 
graphics.

Irrespective of where the SABFS logo 
is printed, there should always be a 
minimum clear area around the logo. 
This is to ensure the logo is prominent 
and legible at all times.

The minimum area must be equal to 3x.  
(Refer to ‘Unit of Measure’ on page 5.

A4 at 100%- 35mmA3 at 100%- 55mm

3xX
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Incorrect logo usage
 
DO NOT alter our logo in any way;  
DO NOT recreate our logo. 

These are fundamental rules that must be 
followed in all applications of the logo

A guide to proportionally adjusting the logo 
is the yellow circle element. Ensure that the 
circle is always perfectly round and never 
elongated.

* NOTE: Logos are available in various print and electronic  
 formats from the packaged Brand guide

DO NOT CHANGE OUR  
LOGOTYPE COLOUR

DO NOT REARRANGE OUR  
LOGO ELEMENTS

DO NOT PLACE OUR LOGO ON IMAGES 
THAT ARE BUSY OR MAKES THE LOGO 

ILLEGIBLE

DO NOT CHANGE OUR  
LOGOTYPE

DO NOT DISTORT OUR LOGO OR 
ALTER THE PROPORTIONS

SHERIFFS
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CMYK  100 15 0 50
RGB   
PANTONE® 308 C

CMYK  5 0 0 75
RGB   
PANTONE® 

CMYK  0 100 100 0
RGB   
PANTONE® 1795 C

CMYK  83 15 95 0
RGB   
PANTONE® 348 C

CMYK  80 36 0 0
RGB   
PANTONE® Process cyan

CMYK  0 0 0 100
RGB   
PANTONE® Black 

CMYK  0 0 100 0
RGB   
PANTONE® Pantone Yellow 012

Corporate blue Corporate grey

Color palette

Please ensure the color palette provided 
is always used as reference in all 
communications. The primary corporate blue 
and grey must be the prominent color in the 
layout.

Secondary colors are to be used in subtle 
tones and cannot be used to represent the 
corporate brand of the sheriffs.

PRIM
ARY

SECONDARY
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Helvetica Neue LT Std- 47 Light Condensed 

ABCDEFGHIJKLMNOPQRSTUVWXYZ   abcdefghijklmnopqrstuvwxyz    
0123456789

Helvetica Neue LT Std- 57 Condensed 

ABCDEFGHIJKLMNOPQRSTUVWXYZ   abcdefghijklmnopqrstuvwxyz    
0123456789

Helvetica Neue LT Std- 67 Medium Condensed 

ABCDEFGHIJKLMNOPQRSTUVWXYZ   abcdefghijklmnopqrstuvwxyz    
0123456789

Helvetica Neue LT Std- 87 Heavy Condensed  

ABCDEFGHIJKLMNOPQRSTUVWXYZ    
abcdefghijklmnopqrstuvwxyz    0123456789

Helvetica Neue LT Std- 87 Heavy Condensed  

ABCDEFGHIJKLMNOPQRSTUVWXYZ    
abcdefghijklmnopqrstuvwxyz    0123456789

Helvetica Neue LT Std- 45 Light 

ABCDEFGHIJKLMNOPQRSTUVWXYZ    

abcdefghijklmnopqrstuvwxyz    0123456789

Helvetica Neue LT Std- 55 Roman 

ABCDEFGHIJKLMNOPQRSTUVWXYZ    

abcdefghijklmnopqrstuvwxyz    0123456789

Helvetica Neue LT Std- 65 Medium ( 

ABCDEFGHIJKLMNOPQRSTUVWXYZ    

abcdefghijklmnopqrstuvwxyz    0123456789

Helvetica Neue LT Std- 75 Bold 

ABCDEFGHIJKLMNOPQRSTUVWXYZ    
abcdefghijklmnopqrstuvwxyz    0123456789

Helvetica Neue LT Std- 85 Heavy 

ABCDEFGHIJKLMNOPQRSTUVWXYZ    

abcdefghijklmnopqrstuvwxyz    0123456789

Helvetica Neue LT Std- 95 Black 

ABCDEFGHIJKLMNOPQRSTUVWXYZ    

abcdefghijklmnopqrstuvwxyz    0123456789 

* Italics available in all of the fonts above

SECONDARY FONTS

NB: When sending external communications in the form of letters, faxes and  forms it is suggested to use 
the font Arial Regular/italics/Bold. This wil ensure that if the recipient receives the communications in a 
presentable format should they not have the Helvetica Neue font installed on their PC’s. 

Primary fonts
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Corporate blueBlack & White Greyscale

Primary logo: The version below 
must always appear on a white 
background in ALL communication 
and marketing material, forms and 
stationery items.

When utilising the logo in one color 
other than black, please take note the 
only other color option to be used will 
be the corporate blue. Please use for 
silk-screen printing, pad printing.

The reversed out white logo and black 
logo should be used in exceptional 
circumstances where the full colour 
format isn’t applicable. For example, 
use the white logo on applications 
when using a dark background and 
the black logo on white backgrounds. 
Please use for silk-screen printing, pad 
printing and embroidery.

To be used only when the full 
color logo cannot be applied due 
to printing restrictions and cost 
implications. 

Logo color formats

The SABFS logo can only appear in the color 
formats provided on this page.

* NOTE: Logos are available in various print and electronic  
 formats from the packaged brand guide
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The South African Board for Sheriffs is the Regulatory Body for the Sheriffs’ Profession. 
For more info go to www.sheriffs.org.za

Logo usage

- co-branding with office names
SABFS logo- Always use full color logo

Please use the following fonts for the 
sheriff’s office name:

86 Heavy Italic

The byline should be used at all times 
except when spacing is limited in the layout.

IMPORTANT NOTE:  
No other (SASS, SANAPS or SA Institute) logos may be 
used along with the SABFS brand

* NOTE: All fonts will be supplied within the final   
 brand guideline

Byline

Office NameSABFS logo

1.5x2x

Sheriffs Office
District
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The South African Board for Sheriffs is the Regulatory Body for the Sheriffs’ Profession. 
For more info go to www.sheriffs.org.za

Stationery

Letterhead:
Printed CMYK on 90gsm Bond stock paper

Business cards:
Size: 90mmx55mm
Printed CMYK on 300gsm Satin Art
Matt laminate back and front

* NOTE: All stationery files will be supplied on final   
 brand guideline files

IMPORTANT NOTE:  
No other (SASS, SANAPS or SA Institute) logos may be 
used along with the SABFS brand
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Stationery

Fax cover sheet:
Fax sheet supplied in digital format
Printed black on 90gr Bond stock paper

Email signature to be set as per the spec 
below.

* NOTE: All stationery files will be supplied on final  
 brandi guideline files
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Dear Sir/Madam (Arial bold 12pt)

Body copy- (Arial 12pt)
Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque 
ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia 
voporro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur.

Kind regards, 
Name Surname (Title)

Postal address: PO Box xxxx, District xxxx, Physical adress: XXX Street, Area, xxxx  
Tel: xxx xxx xxxx, Fax: 021 948 6459, E-mail: xxx@sheriffofficename.co.za

The South African Board for Sheriffs is the Regulatory Body for the Sheriffs’ Profession. 
For more info go to www.sheriffs.org.za

Stationery

Email signature:

* NOTE: All email signatures will be supplied as jpegs on   
 final brand guideline files
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Branding

Pull-up banner:
Banner specifications for print is:
850mm (w) x 2000mm
Wing Type C (silver base)
Printed full color on Polytwil  
(please avoid printing on PVC)

Arc banners:
Banner specifications for print is:
3000mm (h) x 620mm (w)
Sharkfin banner

IMPORTANT NOTE:  
No other (SASS, SANAPS or SA Institute) logos may be 
used along with the SABFS brand

* Please take note of the color palette in this brand 
manual. Open file templates for these banners will be 
provided final brand guideline files. 

An example of application of the office name will be 
indicated in these files. DO NOT adjust font sizes and 
graphic elements in the template file. If the office name 
is quite long, please reduce font size ONLY but remain 
within text frames allocated on the template.
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Branding

Outdoor Office Signage
Signage for office will be supplied on the 
brand CD as open files, in 2 formats:

• 2000mm x 1300mm
• 3000mm x 1400mm

Please take note of ‘units of measure’ should 
your office branding space differ from the 
sizes provided in this manual.

Signage recommendation for production is:
Full color print applied onto Chromadek with 
25mm aluminium frame all round. 

IMPORTANT NOTE:  
No other (SASS, SANAPS or SA Institute) logos may be 
used along with the SABFS brand

Do not use the logos of any associations on signage.
The associations do not appoint sheriffs.
Their logos can therefore not be used in an official 
capacity such as on signage of a sheriffs office.
You are requested to use the signage as presented below.

* Please take note of the color palette and unit 
of measure in this brand manual. An example of 
application of the office name will be indicated in these 
files. DO NOT adjust font sizes and graphic elements in 
the template file. If the office name is quite long, please 
reduce font size ONLY but remain within text frames 
allocated on the template.

2000m
m

 x 1300m
m

3000m
m

 x 1400m
m
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2000m
m

 x 1300m
m

Branding

Window Signage

Open file templates will be supplied in 
the brand guideline as open files, in the 
following format:

• 1500mm x 1100mm

Please take note of ‘units of measure’ should 
your office branding space differ from the 
sizes provided in this manual. 

Window signage recommendation for 
production is:
• Full color print onto vinyl 
• Full color print onto contravision 

IMPORTANT NOTE:  
No other (SASS, SANAPS or SA Institute) logos may be 
used along with the SABFS brand

* Please take note of the color palette and unit 
of measure in this brand manual.  An example of 
application of the office name will be indicated in these 
files. DO NOT adjust font sizes and graphic elements in 
the template file. If the office name is quite long, please 
reduce font size ONLY but remain within text frames 
allocated on the template.



19

Reception

Storage

Parking

Toilets

Department Name

Branding

Office signage
Signage for the office will be supplied on the 
brand CD or on the Board’s website  
(www.sheriffs.org.za) as open files. 

Recommendation for production is:
Full color print onto 3-5mm white ABS 
board. 

IMPORTANT NOTE:  
No other (SASS, SANAPS or SA Institute) logos may be 
used along with the SABFS brand

* Please take note of the color palette in this brand 
manual.name is quite long, please reduce font size ONLY 
but remain within text frames allocated on the template.
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Branding

Vehicle signage
Signage for office will be supplied on the 
brand CD or on the Board’s website  
(www.sheriffs.org.za) as open files. 

Recommendation for production is:
Full color print onto 3-5mm magnetic strip. 

Size: 600mm x 250mm

IMPORTANT NOTE:  
No other (SASS, SANAPS or SA Institute) logos may be 
used along with the SABFS brand

* Please take note of the color palette in this brand 
manual.name is quite long, please reduce font size ONLY 
but remain within text frames allocated on the template.
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Auction rules

Auction rules will be supplied as a pdf 
document only in the following format sizes:
• A4
• A3

Recommendation for production is:
Full color print onto 250gsm matt art. Gloss 
laminated

IMPORTANT NOTE:  
No other (SASS, SANAPS or SA Institute) logos may be 
used along with the SABFS brand

* Please take note of the color palette in this brand 
manual.

Auction Rules

Sheriffs Office Number/ Email

Sheriffs Office
 District name
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Sheriffs Pledge

The sheriifs pledge will be supplied as a pdf 
document only in A2.

Recommendation for production is:
Full color print onto 250gsm matt art. 
Framed

IMPORTANT NOTE:  
No other (SASS, SANAPS or SA Institute) logos may be 
used along with the SABFS brand

* Please take note of the color palette in this brand 
manual.
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Corporate folder

* Please take note of the color palette in this brand 
manual. Open file templates will be provided in the final 
brand guideline.

IMPORTANT NOTE:  
No other (SASS, SANAPS or SA Institute) logos may be 
used along with the SABFS brand
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PPT Slides

Powerpoint slide templates will be provided 
in the final brand guideline. Please adhere to 
the guideliens set out this templates.

Arial font has been substituted in the actual 
Powerpoint slides to allow all users to view 
the slides in the correct format.  

* Please take note of the color palette in this brand 
manual.
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A4/A5 Notepads

* Please take note of the color palette in this brand 
manual. Open file templates will be provided in the final 
brand guideline.

IMPORTANT NOTE:  
No other (SASS, SANAPS or SA Institute) logos may be 
used along with the SABFS brand
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Messaging on the  
back centre

Branded items

Please refer to logo formats on page 11 for 
guidelines. Below are suggestions for the 
use of the logo when branding:

Color logo- T-shirts, golf shirts, jackets, 
bags 
One color logo- Pens, lanyards, bags

Branding on clothing requires the logo to be 
positioned on the right side chest and office 
name on the left. Any additional messaging 
should be positioned at the back centre.

On mediums such as caps, pens, coffee 
mugs , please position the SABFS logo 
centre.

IMPORTANT NOTE:  
No other (SASS, SANAPS or SA Institute) logos may be 
used along with the SABFS brand

* Please take note of the color palette in this brand 
manual.



88 LOOP STREET, CAPE TOWN 8001  
T: 021 426 0577, F: 021 426 2598 
E: contact@sheriffs.org.za


